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May is celebrated as National Strawberry Month, a Nationa[
delightful time to appreciate one of the most popular and
beloved fruits. Strawberries can be enjoyed in numerous StraWberry
ways —whether eaten fresh, blended into smoothies, added M onth
to salads, or used in desserts. They're incredibly versatile
and can brighten up any meal. National Strawberry Month is
an excellent reminder to enjoy these seasonal treats and Farmer’s
maybe even try your hand at growing them in your garden.

This month, there will be a Mother’s Day Relaxation Ma rket
Workshop at the Boonville Library on May 5th. Participants
will enjoy making their own spa products. Be sure to come
out to the Farmer’s Market in Yadkinville on May 13" and -
27th to check out the new Donation Station. On May 30th, In the KItChen
enjoy a Pasta-Making Workshop to learn how to make pasta
from scratch! Check the "Community Events" section for :
more details. Communlty

If you want to stay updated on the Family & Consumer Events
Sciences program in the upcoming months, please send
your email or mailing address to cpjohns5@ncsu.edu to join
our mailing list.




FARMERS MARKET COALITION

PO Box 6497 | Albany, CA 94706 | (888) FMC-8177 | info@farmersmarketcoalition.org

Farmers Market Facts & Figures

Farmers markets are key for community food access

Since 2017, farmers market and direct marketing farmer redemptions of SNAP have
increased by 162 percent.

According to the USDA, in 2021, 5,345farmers markets and direct marketing farmers
were authorized to accept SNAP-EBT nationwide.

In 2021, over $100 million in federal nutrition benefits were redeemed at farmers
markets and with direct marketing farmers ($59m from SNAP,$29.8mfrom WIC
FMNP,$23.7m from Senior FMNP, and $9m from the Gus Schumacher Nutrition
Incentive Program)

Many farmers markets have programs to donate local produce. The Grove Market in
Greensboro, North Carolina purchased 30,000 pounds of fresh produce from
participating farmers this season and donated it to local churches and food banks.
572,769 SNAP households made at least one purchase at a farmers market or direct
marketing farmer in fiscal year 2021, an increase of 42% since 2020.

In studies across rural and urban areas, fruit and vegetable consumption is
associated with farmers market shopping which indicates that farmers markets are a
viable method to increase population-level produce consumption.

Farmers markets are the future of local food

Farmers markets are business incubators for young farmers. In 2020, producers of
farms that sold local food directly were more likely than all U.S. farms to be female
and age 34 or younger.

There are 3.5 times as many U.S. farmers over the age of 65 as there are under 35.
Farmers markets provide one of the only low-barrier entry points for new farmers,
ranchers, and food entrepreneurs allowing them to start small and test new
products.For young and beginning farmers direct marketing through CSAs and
farmers markets make up the majority of their income.

Direct marketing farmers experience lower rates off arm business failure or
bankruptcy than growers who sell exclusively wholesale.

Farmers who directly market to consumers are more likely to continue farming than
those who do not, according to data from the USDA.
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Farmers markets fuel local economies

In 2020, of the $2.9 billion in direct-to-consumer sales reported by the USDA, on-
farm stores and farmers markets accounted for$1.7 billion (59%).

In 2020, approximately 78% of farms selling directly to customers sold all of their
directly marketed food within a 100-mile radius of the farm.

Growers selling locally create thirteen full time farm operator jobs per $1 million in
revenue earned. Those that do not sell locally create only three.

The percent of markets that had locally grown labeling totaled nearly 84.7 percent
according to the2020 USDA/NASS Market Manager Survey.

Direct marketing farmers are increasingly accepting credit/debit in farmers market
settings; Square’s point of sale app reported enabling$52M in farmers market and
direct farm transactions just on their platform in 2020.

53% of Farmers Market Managers that responded to the2020 USDA/NASS Market
Manager Survey said they were paid employees.

For every dollar of nutrition incentives spent on farm direct purchases, such as at a
farmers market, it is estimated to result in a contribution of up to 3 dollars to the U.S.
economy. In 2021, over $9 million dollars from nutrition incentive programs were
spent at farm direct outlets supported by the Gus Schumacher Nutrition Incentive
Program. This rippled outward into a local economic impact of over $18 million
dollars.

Farmers markets support conservation, connection and education

There were an estimated 31,609 volunteers contributing their time across 5,078
markets according to the2020 USDA/NASS Market Manager Survey.

According to a study conducted by the American Farm Bureau,72% of consumers
know “nothing” or “very little” about farming or ranching. Farmers markets serve as
invaluable educational sites and a rare bridge between urban and rural communities.
Multiple research papers indicate that by facilitating farmer to consumer
interactions, farmers markets shift both purchasing habits of consumers and the
growing practices of farmers and leads to the adoption of more sustainable
practices.

81% of direct marketing farmers incorporate cover crops, reduced tillage, on-site
composting, and other soil health practices into their operations. 78% of direct
marketing farmers use practices consistent with Organic standards according to
theAmerican Farmland Trust.
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IN THE KITCHEN

1/2 cup butter
1egg, lightly beaten
1 cup milk

1 cup flour

1 cup sugar

2 tsp. baking powder
1/2 tsp. salt

2 quarts strawberries,
washed and capped

4 o0z. cream cheese

Recipe and photo from The NC
Strawberry Association

Directions

1.Preheat oven to 350 degrees F.

2.Melt butter and pour in 9 x 13 pan.

3.Mix egg, flour, sugar, baking powder, salt, and
milk. Pour over butter. Add strawberries and pieces
of cream cheese.

4.Bake for 45 minutes.



Communlty Events

Join our fun and interactive class to learn
how to create delicious, homemade pasta
from scratch. .
Yadkin County Agricultural
Building
2051 Agricultural Way,
5 Yadkinville, NC 27055

May 30th
. 4:00PM-6:00PM

Contact Chelsea Johnson to register at
Chelsea_Johnson@ncsu.edu or 336-849-7908 or scan
the QR code

REGISTER
go.ncsu.edu/pastamaking

$15

N.C. COOPERATIVE EXTENSION IS AN EQUAL OPPORTUNITY PROVIDER.
IN COMPLIANCE WITH THE AMERICANS WITH DISABILITIES ACT, N.C. COOPERATIVE EXTENSION WILL HONOR REQUESTS FOR REASONABLE ACCOMMODATIONS MADE BY INDIVIDUALS
WITH DISABILITIES. PLEASE DIRECT ACCOMMODATION REQUESTS TO CHELSEA JOHNSON, CPJOHNS5@NCSU.EDU OR 336-849-7908. REQUESTS CAN BE SERVED MORE EFFECTIVELY IF
NOTICE IS PROVIDED AT LEAST 10 DAYS BEFORE THE EVENT.


https://go.ncsu.edu/airfryer101
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FARMER'S MARKET

DONATION STATION

The Yadkin County Cooperative Extension, in partnership with the
Yadkinville Farmers Market, will offer the Donation Station program
this summer at the farmers market in Yadkinville. Customers at the
market can donate food purchased from market vendors or make

a financial contribution that can be used to purchase products
from the vendors.

Donation Station days for
2025 are
May 13, May 27, June 10,
June 24, July 8, July 22,
August 5, and August 19.

What is a Donation Statin?

2111 e

Support farmers Make healthy, local food Divert any food
by purchasing available to food pantry clients waste at the end of

and other food insecure the market

populations

their food




g =
Water Bath Canning 101

May 29%*, 2025
12:00pm-1:30pm
Cost: $10.00
Location:
Wilkes County Agricultural Center Teaching
Kitchen

416 Executive Dr. Wilkesboro NC
<
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Gain hands-on practice watgr bath cannmg
and make a delicious blueberry spice

S=1 L .. — P [ '
aterbathcanning2025

f
.gm [EYY . N

ps\ -'.' 1SV em'

" COOPERATIVE
NC EXTENSION

NC Cooperative Extensiomris,an equal opportunity provider.
T

-

T -




Public Events Calendar

\'1,
N = Some events require advance registration and payment. Please call 336-849-7877 or email
’ ~ . .
N Chelsea_Johnson@ncsu.edu for inquiries.
SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
1 2 3
Mother’s Day
\/ Relaxation Workshop
.
€ (Boonville Library)
21N nA-12p
4 5 ) 7 8 9 10
Farmer’s Market Pressure Canning -
Donation Station Wilkes 10A-12P
3P-6P
n 12 13 4 15 16 17
« Extension At Home
(Virtual) 10A-T1A
¢ Intro to Sourdough (East
18 19 Bend Library) 11A-12P 20 21 22 23 i
Farmer’s Market Messtival - Yadkinville Water Bath Canning - Pasta Making Workshop
Donation Station Library Wilkes 12P-1:30P 4P-6P
3P-6P NA-1P
25 26 27 28 29 30 31
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Extension At

Helping You Improve Your Life!

ome

Every Third Tuesday of The Month 10:00 am ET
& Find us at go.ncsu.edulextensionathome

January 21 - Spice Up Your Life
February 18 - Food Labels Myths & Facts
March 18 - Food Connects Us
April 15 - Fundamentals of Composting
May 20 - Fry It Up: Air Fryer Essentials
June 17 - Microgreens: Windowsill Gardening

COOPERATIVE

Nc EXTENSION

NC Conperative ExTension is an
equal opportunity provider.

Yadkin County Cooperative
Extension
2051 Agricultural Way, Suite 201
Yadkinville, NC 27055
336-849-7908
Monday - Friday ~ 8AM - 5PM

Want to keep up with what
Yadkin County FCS is doing?
Like us on Facebook! Search
Yadkin County Cooperative

Extension.
@YadkinCooperative
@YadkinCountyFCS

N.C. Cooperative Extension prohibits discrimination on the basis of race, color, national origin, age, sex (including pregnancy), disability, religion, sexual orientation, gender
identity, genetic information, political affiliation, and veteran status.

In compliance with the Americans with Disabilities Act, {N.C. Cooperative Extension or NC State} will honor requests for reasonable accommodations made by individuals with disabilities. Please
direct accommodation requests to: Chelsea Johnson at 336-849-7908. Requests can be served more effectively if notice is provided at least 10 days before the event.



